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UNIVERSAL CALLING INTRODUCES CONFERENCECALLS.COM

Celebrates New Product Launch with
Free Conference Calls

HOUSTON— November 6, 2006—Universal Calling, Inc., a global provider of long distance
products and services, today launched a reservationless teleconferencing product at the
Company’s recently acquired Web destination, ConferenceCalls.com. To encourage new users
to experience the value of ConferenceCalls.com each first-time user worldwide will receive free
conference calling minutes.

This domestic and international teleconferencing product is available exclusively at
ConferenceCalls.com, the new destination where customers can connect up to 50 conference
call participants globally; receive extraordinary sound quality, reliable service; and find industry
low rates. Customers have no need to change long distance carriers and can dial into calls from
any location, phone or mobile device.

The ConferenceCalls.com teleconferencing product dramatically reduces telecom costs for
individuals and businesses. Domestic calls only cost 2.7 cents per person per minute for national
area codes and Web dial-out, and 3.7 cents per person per minute for toll free calling. With the
Web dial-out feature, call participants do not even have to dial into a call; the system phones
participants to grant access to a conference call. Web dial-out is available from any computer
with Internet access.

Customers can now inexpensively host and participate in calls from outside of the United States,
too. ConferenceCalls.com’s international rates range up to 90 percent lower than those com-
monly available.

Calls are billed in one minute increments for connected calls, and sold at a single rate regardless
of day or time. The offering is prepaid with no commitments, contracts, or hidden costs.

Each call participant receives a live conference room manager, active with every conference call.
Customers can then access a wide variety of features including the innovative feature of
recharging an account in real time while on a call. The manager includes a phonebook that
stores up to 30 phone numbers for future use.

- more -
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“Our acquisition of ConferenceCalls.com and the launch of our teleconferencing product are
milestones for Universal Calling,” said the Company’s President, Rohit Krishan. “We are excited
to mark this occasion with a unique free trial offer for all of our worldwide customers.”

In fact, ConferenceCalls.com will give 100 free minutes to any individual who is a first-time user
of the product in the United States. Free conferencing minutes are available for international
users as well. (The number of minutes available free to international users depends on the origin
of the calls.)

Businesses are encouraged to make this offer available to their employees; there is
no restriction on multiple users from the same company. This offer is good without purchase or
credit card required.

ABOUT UNIVERSAL CALLING, INC. Universal Calling, Inc. is a global provider of long distance
products and services that redefines the way, individuals and businesses communicate world-
wide. Based in Houston, TX, the Company is renowned for providing its customers with the
lowest cost, highest sound quality, and most reliable alternative to direct dialing without the
hassle of changing phone service since 1997. The Company has more than 600 telecommunica-
tion brands, including CallingCards.com, CallingCard.com, Phonecards.com and
ConferenceCalls.com. The Business Division of Universal Calling sells services ranging from
trade show giveaways and bulk rates on calling cards and conferencing services to managing
the telecom purchases of a global company. For more information, log on to
www.universalcalling.com.



